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annual highlights

FAITH TO REALITY

2021

WHERE DO YOUR GIFTS GO?

charges against a church that refused to turn away 
worshippers who wanted to a� end a Christmas 
Eve service. By personal edict, the governor had 
limited indoor a� endance to 25% of building ca-
pacity. 

▶ Promoting the Orange Le� er Campaign 
in support of pastors and missionaries a� ected 
by COVID-19. � is was an initiative of Engage, 
AFA’s division aimed at helping millennials build 
a biblical worldview.

Core Value: Stewardship
AFA believes that its ministry, as well as every-

thing in the heavens and on earth, belongs to God, 
and AFA’s role in it all is that of a trusted manag-
er. To that end, several organizational changes in 
2021 were aimed at strengthening AFA’s message 
and e�  ciency:

▶ Plans were put in place to bring three minis-
try divisions under one name. In early 2022, AFA 
Journal, Engage Magazine, and � e Stand will be-
gin operating online and in print under the name 
“� e Stand.” 

▶ AFA Store was changed to AFA Resource 
Center to re� ect the goal of equipping supporters. 
Also, resource warehousing and order ful� llment 
were moved in-house.

▶ For consistent messaging and improved us-
ability, One News Now, AFA’s online news site, 
became American Family News. � e change in-
cluded a revamped website and mobile app.

AFA

New AFA videos and books



While our nation endured heightened threats 
to its bedrock values and institutions in 2021, God 
worked through the prayers and contributions of 
faithful donors to grow, strengthen, and re� ne the 
vision and work of American Family Association. 

� e largest construction project in the min-
istry’s history, the Don Wildmon Center for 
Cultural Transformation, neared completion 
in the � nal days of 2021. Occupancy of the new 
20,000-square-foot, two-story facility is expected 
in January 2022. 

“� e new campus hub honors my grandfather 
who started this ministry in 1976 with a mimeo-
graph machine on his kitchen table,” said Walk-
er Wildmon, vice president of operations. “� e 
Don Wildmon Center for Cultural Transforma-
tion is a testament to his tenacious e� orts, the 
faithfulness and generosity of our ministry part-
ners, and the Lord’s future plans for AFA. We are 
thankful, and stand ready and able to engage the 
culture for another 40 years.”

Work areas that were sca� ered around the 
AFA campus will be brought together in a more 
e�  cient and productive workspace. New meeting 
rooms will improve communication and help co-
ordinate more e� ective ministry e� orts. 

2021: FAITH TO REALITY
AFA Streaming launched in November, 

demonstrating AFA’s capability to use technolo-
gy in working to restore American culture to its 
biblical foundations. 

� e new streaming service, built and managed 
by the ministry, hosts all AFA-produced video 
content. It eliminates reliance on platforms such 
as YouTube, Vimeo, and Facebook that have o� en 
censored AFA’s message.

Underpinning these innovations, re� nements, 
and new initiatives, AFA remains commi� ed to 
its stated mission:

“… to inform, equip, and activate individuals 
and families to transform American culture 
and to give aid to the church, here and abroad, 
in its calling to ful� ll the Great Commission.”

Arising from that mission are core values that 
de� ne AFA’s day-to-day work. Relative to those 
core values, a few of AFA’s 2021 accomplishments 
are highlighted here:

Core value: Evangelism and discipleship
AFA continued a strong commitment to keep-

ing God’s Word at the center of its calling to trans-
form culture, using every resource to evangelize 
the lost and disciple the believer. In print, broad-
cast, and online, AFA called individuals and com-
munities to return to America’s founding biblical 
principles.   

In one notable e� ort, the Truth for Youth Bible 
campaign, American Family Radio (AFR) sup-
porters purchased 63,000 Bibles for high school 
students to give to their unbelieving friends.  

Core Value: Marriage and family
AFA aims to strengthen biblical marriages and 

equip parents to raise godly children.
AFA’s Marriage, Family, Life Conference had 

the largest gathering to date with over 1,300 at-

a m e r i c a n  f a m i l y  s t u d i o s a m e r i c a n  f a m i l y  s t u d i o s 

p r e s e n t sp r e s e n t s

d e l i g h t i n g  i n  g o d ’ s  p l a n  f o r 
g e n d e r  a n d  s e x u a l i t y

tendees including 500 
children in the Youth 
Apologetics Track. 

At the conference, 
AFA launched the 
By Design campaign 
aimed at educating 
and encouraging peo-
ple to embrace God’s 
design for marriage 
and family as the fun-
damental building 
block for all of human civilization and to cele-
brate the union of one man and one woman as the 
sole institution that produces human � ourishing. 

Core value: Morality
AFA believes true morality � ows from biblical 

principles and directs people to the manner in 
which God intends them to live.

In His Image: De-
lighting in God’s Plan 
for Gender and Sexu-
ality reached churches, 
corporations, prisons, 
and other unexpected 
audiences to inform and 
challenge viewers on the 
issue of human sexuality. 
� e documentary has 
been viewed more than 
395,000 times. Numer-
ous church screenings 

are scheduled for 2022.
One church spokesperson said, “It was a tre-

mendous encouragement to our congregation, 
both to those whose hearts are aching as they walk 
with loved ones through these issues and to those 
who are wondering how they can be� er approach 
these issues of our day with truth and love.”

At the 2021 Christian Worldview Film Festi-
val, the American Family Studios’ � lm earned two 
runner-up awards, one for Best Presentation of the 
Gospel and one for Best Documentary. 

Core Value: Sanctity of human life
AFA upholds the truth that all human beings, 

including the unborn, are created in the image of 
God and are worthy of life, liberty, and the pursuit 
of happiness.

In an on-air campaign, AFR raised funds to 
underwrite 3,300 ultrasounds for young mothers 
contemplating abortion. 

A Pastor’s Notes: God Calls the Church to Stand 
Boldly for Life, a collection of Joseph Parker’s 
writings on � e Stand, AFA’s daily blog, was pub-
lished in book form. Parker hosts � e Hour of 
Intercession on AFR.

Core Value: Religious liberty
AFA believes that all men and women, whether 

in private or public, should be free to exercise their 
faith without hindrance from the government.

E� orts in this realm in 2021 included:
▶ Mobilizing resistance to the radical Equal-

ity Act designed to quash the religious liberty of 
Chrisitans.

▶ Calling for the New Mexico governor to drop 

DWCCT in mid-September


